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What is digital marketing?

Digital marketing is an umbrella term for all of your online marketing efforts. Businesses leverage digital 
channels such as Google search, social media, email, and their websites to connect with their current and 
prospective customers.

The reality is, people spend twice as much time online as they used to 12 years ago. And while we say it a lot, 
the way people shop and buy really has changed, meaning offline marketing isn’t as effective as it used to be.

Marketing has always been about connecting with your audience in the right place and at the right time. 
Today, that means that you need to meet them where they are already spending time: on the internet.

Enter digital marketing -- in other words, any form of marketing that exists online.

What is social media?

Social media is a series of websites and applications designed to allow people to share content quickly, 
efficiently and in real-time. Most people today define social media as apps on their smartphone or tablet, but 
the truth is, this communication tool started with computers. This misconception stems from the fact that most 
social media users access their tools via apps. In fact, 50% of online users never engage social media.

The ability to share photos, opinions, events, etc in real-time has transformed the way we do life and it is also 
transforming the way we do business. Retailers who engage social media as part of their marketing strategy 
have seen great results. But the key to success with social media is to treat it with the same care, respect and 
attention you do all of your marketing.



What is a website?

A website is a collection of related web pages, including multimedia content, typically identified with a 
common domain name, and published on at least one web server.
 
Websites can have many functions and can be used in various fashions; a website can be a personal website, 
a commercial website for a company, a government website or a non-profit organization website. Websites 
are typically dedicated to a particular topic or purpose, ranging from entertainment and social networking to 
providing news and education. 

All publicly accessible websites collectively constitute the World Wide Web, while private websites, such as a 
company's website for its employees, are typically a part of an intranet.

Why is digital marketing important?

It’s a fact of life that we live in a technology dependent world where we resort to the internet with whatever 
questions or needs we have. One of the major reasons why digital marketing is taking over the traditional 
marketing channels is because the internet has enabled businesses to interact with targeted audiences in real 
time. Customers have grown accustomed to engaging and interacting with one’s brand or business.

Some industries have put digital marketing to good use while others are just slowly starting to. Agricultural 
industry, the real estate industry and the construction businesses are such examples. Farmers and realtors 
are not taking advantage of some simple marketing steps that could put them ahead of the competition in this 
respect.



Worldwide, the presence on social media is gigantic. When you look at Facebook alone, the size becomes 
immediately clear. According to Facebook statistics, they have an average of 1.23 billion(!) active users every 
day.

With the advent of web 2.0. around the year 2001 the 'voice' of consumers has gained a huge reach, this is 
called 'user-generated content'. 
This form of content arises within the so-called 'online consumer communities' and sometimes has a 
surprising influence. This way social media channels and / or influencers can influence the behavior and 
choices of your (potential) customers. That is why it is important for companies to be present right there and to 
participate in the conversations.

7 reasons to use social media:

1. Increase brand recognition
2. Online reputation management
3. Do not stand still
4. Expert status
5. Generate website traffic
6. Influence on search engine rankings
7. Input product development

Why is social media important?



Key Elements covered:
1. Good Visual Design
2. Content
3. Navigation
4. Call to Action
5. Credibility
6. Mobile site

What is important for a good website?

Important features of a website:
The 10 characteristics of a good website:

1. He must look professional
2. Your site must also work well mobile.
3. The visitor must understand within a few seconds what 

he can 'get' on your site.
4. Your site must be searchable in search engines.
5. Your site needs to load quickly: visitors will immediately stop.
6. The navigation of your site must be user-friendly.
7. Visitors should easily be able to visit multiple relevant pages.
8. The pages of your website must be shared on social media.
9. You need to know how your site performs.

10. Your website must be free of malfunctions and hackerproof





What is eye-tracking?

Eye tracking is the process of measuring either the point of gaze (where one is looking) or the motion of an 
eye relative to the head. An eye tracker is a device for measuring eye positions and eye movement. Eye 
trackers are used in research on the visual system, in psychology, in psycholinguistics, marketing, as an input 
device for human-computer interaction, and in product design. There are a number of methods for measuring 
eye movement.



The F-structure

Research by Jakob Nielsen shows that text on a website is often read in the form of an F-pattern. The first few 
lines are read reasonably well. Visitors then still read horizontally. However, the longer the text, the more 
visitors read vertically. The text is then scanned.



What is the best time to post a message?

Twitter
By analyzing more than 40,000 tweets, we concluded that the best time to post during the week is between 
12.00 and 15.00. The highest number of clicks and Retweets takes place at 3 pm, 'says marketing specialist 
Amanda Wood.

Facebook 
01 The best time to post is between 12.00 and 15.00 on Mondays, Wednesdays, Thursdays and Fridays. 
02 And on Saturday and Sunday between 12.00 and 13.00. 

Instagram
Hootsuite concluded that it is best to place something on Instagram between 12.00 and 13.00 from Monday to 
Friday. 
Most people are most active on Instagram during the lunch break. This time is also the most optimal during 
the weekend.

LinkedIn
The best scoring days here are from Tuesday to Thursday. On LinkedIn you can best post in the morning 
between 7.30 and 8.30, around noon or in the late afternoon between 5 and 6 pm.
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